Profile of an E-Commerce Seller by Hill, Paul & Farrer, Laurel
• Sell non-physical 
goods (e.g., 
appointments, 
memberships,    
or experiences)
• No inventory 
necessary
• No shipment 
necessary
• Sell third-party 
products
• Do not store 
inventory
• Ship products 
to customers
JOB DESCRIPTION
An e-commerce entrepreneur opens a virtual 
store and is responsible for the production, selling, 
and distribution of goods or services through that 
business. Daily responsibilities include inventory 
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Accounting Software: Quickbooks, Freshbooks, Xero, TaxJar
Photo Editing Software: Adobe Photoshop, Pixlr, Pixc,       
lots more
Social Media Management: Buffer, Hootsuite, Trello, Later
Mailing List Management: Mailchimp, Get Response
Advertising: AdRoll, Google Ads, social media advertising 
e.g., Facebook, Instagram
Analytics: Google Analytics
Utah State University is an affirmative action/equal opportunity institution. 
TYPES OF E-COMMERCE SELLERS




• Ship products 
to customers
• Sell third-party 
products
• Store inventory
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